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Roses dreamed of true love
Gazing at the stars above

But unknown tendrils of gloom
Plucked at them mid-bloom

 
Lilies healed the wounded

Unveiling strength unbounded
When unknown tendrils of gloom

Plucked at them mid-bloom
 

Bluebells heard the sirens
Prowling like age old titans

Since unknown tendrils of gloom
Plucked at them mid-bloom

 
Violets wailed the falling chimes
Withering ahead of their times
As unknown tendrils of gloom
Plucked at them mid-bloom

 
Daisies hoped for miracles

To break free from their shackles
‘Cause unknown tendrils of gloom

Plucked at them mid-bloom
Peonies prayed for better days

To get through this maddening haze
While silent fingers worked

To hack the tendrils that lurked
 

(A poem dedicated  to all the covid-19 victims that left our world too abruptly, to all the

frontline health workers trying their best while putting their own lives at

risk, to all the officers protecting us, sometimes from ourselves, and to the

rest of us – pray if you believe, weep if you must, find happiness in sadness,

but hang on to hope. To better days)

Mid-Bloom

~  Bhavishya Naidu
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Dear Fellow MBA Badgers, 
We bring to you more exclusive interviews filled with valuable bits of advice that are

sure to illuminate any uncertain paths ahead of you and act as trustworthy guides for

the graduates considering a career in Business Analytics, Marketing and Finance in

their future. 

 

The interviewees are:

Professor Abdul Rehman Ashraf and Professor Dipanjan Chatterjee esteemed

Associate professors for Marketing & BA at Goodman School of Business, Brock

University, alongside Nitin Menon, Puneet Rastogi and Rushikesh Ranade, former

members of the Graduate Business Council and a skilled alumnus.

Interview Series
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Q1.What is that one elective in

the Marketing specialization that

you feel every student going for

this field should most definitely

consider opting for?
 

The important aspect here, and also what many

of my old students would confirm this, is what

exactly the industry is asking for. Because of

the highly competitive nature of the industry,

the skills that it demands the most should take

precedence in the minds of the students while

deciding on the electives. Back in the day the

industry used to accept whatever the

universities were producing, but that trend has

vastly changed. Now the industry is

demanding specific skillsets rather than broad

subject knowledge. To my understanding, the

trend nowadays is all about possessing as

many technical skills as possible such as

programming skills, data analytics etc. The

level has gone way up from just basic excel

days. In my opinion, for the students going for 

Wellness Festival - 2

Events - 3

industry professionals in Canada?
 

I believe that social media and the professional

social networking sites such as LinkedIn are the

right places to go in order to expand one’s

network and get in touch with various kinds of

industry professionals. And proactively seeking

connections with industry professionals would

especially be important for the international

students as the native Canadian students might

already have that advantage of having a pre-

existing network. Furthermore, experiential

learning opportunities provided by the university

are also a great way to connect with your service

learning clients and industry professionals.

Q3.What are some of the university

resources that you think might help

students in the Marketing

specialization with their job search?
 

The university consistently holds job fairs from

time to time and also various workshops are also

regularly offered which can further your technical 

N A M E :

P R O F .  A B D U L  R E H M A N

A S H R A F

D E S I G N A T I O N :

A S S O C I A T E  P R O F E S S O R

S P E C I A L I Z A T I O N :

M A R K E T I N G

the Marketing

specialization, Internet and

Social Media Marketing

and Marketing Analytics

are two electives that would

be the most beneficial and

helpful in securing the kind

of jobs that are in demand

in the industry right now.

Q2.How should a

student go about

building a strong

network with
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skillset. Especially, workshops teaching Python

and SAS could be really helpful. Various

certifications are also offered via Lynda learning

platform.

Q4.What kind of news websites or

online and offline sources would

you recommend to the students to

keep themselves updated with all

the new trends in the industry?
 

I think with the advancement of the technology,

in this age and era we have the option of

customizing the news for ourselves. I personally

have news apps where I chose my preferred

news subjects that I would be notified about,

and I get my own customized version of news

every morning. I think students could do that as

well to keep abreast with the different

marketing trends in the industry and the relevant

world news on a daily basis.

Q5.Any technical skills or

additional certification courses

that a student in the Marketing

field should focus on to strengthen

their profile?
 

Again, I will say that possessing technical skills

such as R, Python, SAS etc. would really serve

as assets on one’s resume. There are various

websites such as Coursera, LinkedIn Learning

etc. where you could do many certification

courses that you could show off on your resume

and your LinkedIn profile.

*Note: This interview was conducted in Feb, 2020 (pre-Covid) and hence, some of the responses

might not be applicable to the current circumstances.

Q6.How should students approach

a professor for a reference? How

does the process work?
 

This could get awkward sometimes as I’ve had

students that have gotten a B or a lower grade

approach me for a reference and it puts the

instructors in a very uncomfortable and difficult

position. Also, if the student hasn’t done

anything or conducted themselves in a way that

made them stand out as a promising candidate,

then it’s hard for instructors to write a reference

for someone they barely remember. It helps

immensely if the said student has worked as a

TA under the instructor which would make it

easier for the instructor to talk about the student

in detail.
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N A M E :

P R O F .  D I P A N J A N

C H A T T E R J E E

D E S I G N A T I O N :

A S S O C I A T E  P R O F E S S O R

S P E C I A L I Z A T I O N :

B U S I N E S S  A N A L Y T I C S

Q1.Why and who should consider

specializing in Business Analytics?
 

My instinctive answer would be: everyone

should consider it and for very good reasons.

As any field with a high ‘cool’ coefficient, the

field of business analytics is both in high

demand as well as a bit misunderstood. Very

broadly, it is a growing and evolving field that

brings together mathematical & statistical

concepts, a family of programming platforms,

along with a rapidly expanding computing

infrastructure that mostly exist on ‘cloud’

these days. What this combination achieves is

the analysis of mountains of raw data, for

generating critical business insights, in a way

that has never been done in the past by regular

businesses. 

While many of the components in this mix

have existed earlier, the field has created a

dedicated and customized environment where

these tools can be quickly leveraged for rapid

business applications. Consider this example:

the languages R & Python, Microsoft’s

Database platform SQL Server, and the idea of 

 

cloud computing had existed for quite some time

– but never before within the same package.

Microsoft realized that along with its significant

relational (read: traditional) Database capabilities

present on SQL Server it can marry the back end

of R/Python programing languages (which are

highly suited for statistical applications) and put it

all on the cloud with its Azure infrastructure. With

this thought the RevoScaleR & Revoscalepy

packages and Microsoft Machine Learning

Services were born in 2016. Thus, practically

overnight, couple statically intensive

programming languages, a pre-existing Database

platform and a capable infrastructure came

together to create a highly customized purpose-

built Business Analytics environment. 

If you have been comfortable with numbers and

statistical concepts, have a bit of a background in

coding and have enjoyed problem solving (of

especially the unstructured kind), then consider

this field as a lock for you. The possibilities, as

they say, are limitless: and BA is not limited to

any traditional fields, from Finance to HR, and

from Marketing to Competitive Strategy all

traditional business functions can benefit from

BA, and no BA grad will ever have to worry

about finding placements.

Q2.How should a student go about

building a strong network with

industry professionals in Canada?

 

Before you start thinking about who to contact

and how, ask yourself what you will bring to the

network. Please remember that networks are after

all gatherings of likeminded people. Yes, being in

the network will open doors and create

opportunities for you, but the group you are

getting into should value you first. The prep work
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will ensure you are not knocking on every

random door along the way – and choosing your

doors wisely.

Start with the question: which field/subject have

I excelled in most, and which field I dearly want

to get into? This little prep work will help

narrow down the people you want to be in touch

with. Your best bet are the people within your

striking distance – your profs and the Goodman

alums. Start with someone who has known and

seen you perform and perform well, whether in

academia or in the industry. If someone has seen

you perform, you have earned her/his respect

and trust, and it is much easier to start building

your network starting with that person. 

Specifically, for Business Analytics: ask your

professors who are the Goodman graduates who

have gone on to have careers in BA, and

whether there is anyone in top executive roles.

Start with small conversations and try to earn

the appreciation and trust that will get you

further into the circles. Please note that effective

networks are seldom built

through mere online presence or attending

arbitrary conferences. Your counterparts in the

network must know and trust you first and must

have been in a position to witness you perform

and achieve in some capacity.

Q4.What kind of news websites or

online and offline sources would

you recommend to the students to

keep themselves updated with all

the new trends in the industry?
 
The honest answer is it is virtually limitless. As

a business student however, it will be more than

useful to have subscriptions to Financial Times,

Wall Street Journal, New York Times Business

editions/section, Bloomberg Businessweek, &

specifically for the BA field: CIO.com, O’Reilly

Data Newsletter, The Analytics Dispatch among

others.
 

Q5.Any technical skills or additional

certification courses that a student in

the Marketing field should focus on

to strengthen their profile?
 

This is indeed the most vexing question that

anyone in the tech world will always grapple

with – and there are no straightforward answers.

I have acquired several over the years – and

looking back, I am not sure if all of them were

worth my time. Please note, that unlike an

Accounting or HR certification, technology

changes rapidly, and skills or certifications tied

to specific platforms might go out of use. 

The thumb rule I use goes like this: having a

couple certification does not hurt, but trying to

get too many is not worth your time.

Specifically, in the case of BA, I am partial

toward Microsoft, and its suit of products (I am

not paid any money by them 😊). Microsoft has

a range of certification courses in related fields

like Business Intelligence/ Business

Analytics/Machine Learning, through what it

Q3.What are some of the

university resources that you

think might help students in

their job search?
 

Please feel free to get in touch with the

wonderful people at CCEE office of Brock, and

Cara Krezek (Boese), who is the Director of Co-

op, Career, and Experiential Education. They

will be more than happy to be of any assistance.
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Analyzing Big Data with Microsoft R

(Exam 70-773/Course 20773)

Perform Cloud Data Science with Azure

Machine Learning (Exam 70-774/Course

20774)

Managing SQL Business Intelligence

Operations (Course 10988)

Implementing a Data Warehouse with

Microsoft SQL Server (Course 20463).

calls its MCSA programs. A few choices

(there are many more) are listed below:

Q6.How should students approach

a professor for a reference? How

does the process work?
 
Just as in the case of networks, a ‘reference’ is

meant to be a selective process. The fact that a

faculty member is ready to write the reference

letter, implie she has enough confidence to

recommend you to a potential employer or an

organization. At that point she assumes a whole

lot of responsibility, as the organization, having

no prior experience with the specific student,

will trust her opinion in considering the student

for a potential position. She is now accountable

to the organization for providing an honest and

truthful evaluation of the student. Therefore, you

would ideally approach someone who you think

has adequately witnessed you perform and

accomplish things – not only in an academic

sense, but in any event and activities connected

to your University life. Please remember, a

reference letter is not a right, as much as all of

us in the faculty wishes each one of you to do

well, otherwise letters could be written en masse

for the entire class.
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N A M E :

N I T I N  M E N O N

D E S I G N A T I O N :

R E W A R D  A N A L Y S T

C O - O P  A T  F E D E X

S P E C I A L I Z A T I O N :  
M A R K E T I N G

Q1.What was your decision-

making process before you arrived

at the conclusion of choosing the

Marketing specialization?
 
Well, I was quite confused at first – between

Business Analytics and Marketing but then I

just penned down what my end goal out of the

MBA was and then came to a conclusion that

my inclination has always been stronger

towards Marketing and why not pursue

something you have an affinity towards rather

than wondering if that specialization would help

you land a job later. I have always believed that

if you truly pursue what you love, jobs would

come naturally.

Q2.What is one advice that you

would like to give the current first

year graduates that you wish your

seniors had shared with you?
 
I would recommend each and every one of the

first-year students to be open minded and alert

in terms of the opportunities around you. While

you may think that a specific opportunity may

not help you directly with your

life-goals – In Contrast, each

experience is a learning that

advances your personality to great

heights. Additionally, while selec-

ting your specializations, select something that

you believe you are passionate about rather than

following convention. Lastly, yes grades are

important. However, I would not say that it is

everything – so do not get bogged down over a

bad grade.

Q3.Do you believe utilizing some

of the university resources gave

you a competitive advantage in

your job search? If yes, what were

these resources?
 
 
Yeah, I do believe that utilizing the Goodman
job board during the job hunt phase was very
helpful – as sometimes it becomes difficult to
know which job posting was posted recently
or was a duplicate. In addition to this, the Co-
op team is brilliant. They would help you
with pretty much anything you needed –
starting from your resume, mock interviews
and landing the job you wanted. So, I would
really recommend taking advantage of this.
Apart from all of this, Goodman also hosts
loads of networking events – this provides a
great chance for students to create an
impactful first impression among employers.
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Q8.How did you extend your

network in terms of job search or

could you share any networking

tips?
 
I have had a few experiences that I could share

with you – First one being when I went for the

MBA games at Ryerson. I got to meet some

brilliant and creative minds and I made sure that

I interacted with them and extended an

invitation over LinkedIn as well. I think this is

very impactful as you never know which

connection of yours would come handy when

Q4.Are there any particular skills

that the employers might look for

in potential job candidates other

than the usual run-of-the-mill job

requirements?
 
Working for Fed-Ex has taught me one thing

more than anything- The most critical skill that

employers look for in candidates is willingness

to learn. The reason I emphasize this is because

they believe that other skills can be taught but

the willingness to learn is something which

should be inbuilt within the personality. I still

remember my first 3 weeks at work was quite

overwhelming but with the willingness to learn

and perseverance I was able to tackle that

challenge. Additionally, some of the typical

requirements revolve around MS Excel skills

and Google Analytics. As they are super

important for any job – so if you have that skill

as an asset then great, if not, start building them

up.

Q5.Can you think of any potential

new job roles that might generate

demand in the coming years?
 
Marketing Analytics in specific I believe has a

lot of potential in the coming years. Market

Analyst or even Sales Operation Analysts. If

you don’t want to be in the analytical side of the

industry, Digital Marketing specialist jobs are

also growing.

I know that sometimes the academics can get a

little overwhelming and that is exactly when

you should take a break and do something you

enjoy doing. For example, I remember every

time there was a midterm or an exam around the

corner – few friends of mine and me would

either go out for dinner or go play some soccer.

This keeps your mind relaxed and as a result

helps you study more efficiently as well.”

Q7.How can we effectively use our

coursework offered at Brock in our

future?
 
Almost all the courses that you take up in the

MBA will have you working in groups in some

form or the other. For me – initially working in

a group environment used to be challenging as

different people in the group would have

conflicting views and perspectives. In the work

atmosphere, there are many times where you

would have to work in a group setting - So, I

believe mastering that would really be

beneficial. Additionally, ensuring any of the

projects that you are working on is done with a

little critical thinking as this would really help in

thinkingoutside the box and broadening your

perspective.

Q6.Any tips on maintaining a

healthy balance between academics

and social life?
 
YES – This is most important. I have this board

in my room – which states ‘Work hard, play

hard’ and I ensure I follow that every single day.

10



Other Marchesi family updates:

SUMMER  VACAT I ON

PHOTOS  -  3

you need them to. Secondly, as I was part of the

GBC executive committee as the VP of

marketing – it not only gave me exposure to

many employers but gave me a great topic of

conversation which helped me network with

them very effectively.

Journal of Marketing Management

Consumer Affairs

Pat Flynn’s YouTube channel

Q9.Any websites, journals,

newspapers, youtube channels you

ecommend reading to keep up with

the new trends in the field? 
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N A M E :

P U N E E T  R A S T O G I

D E S I G N A T I O N :

M A N A G E R ,

P E R F O R M A N C E

M A N A G E M E N T ,

I N V E S T O R  &

T R E A S U R Y

S E R V I C E  -  R B C

S P E C I A L I Z A T I O N :  
F I N A N C E

Q1.What was your decision-

making process before you arrived

at the conclusion of choosing this

specialization?
 

I always had an inclination towards Finance, In

fact I had worked in financial industry for few

years and wanted a formal degree in Finance.

Q2.What is one advice you would

like to give the current graduates

that you wish your seniors had

given you?
 

Make meaning full connections, and I do not

mean connecting over social media. 

Also make an impression on people you meet

(this could be your seniors, Juniors, Professors,

colleagues, future colleagues etc.) and you need

to stand out from the rest. 

Q3. Do you believe using some of

the university resources gave you 

a competitive advantage

in your job search? If

yes, what were these

resources?
Lot of resources are under-utilized in

Brock, I am not sure how many Finance

Students know how to use databases like

S&P capital IQ, Bloomberg terminal,

Mergent Online etc , these are the best

databases that one can find and are

absolutely free for students. I use some of

these resources even today all of them

helped me in better understanding of

financial markets In Canada. My

conversations and insights with colleagues

and my managers are more meaningful and

informative thanks to knowledge I get from

such resources. While I was studying I have

even got a part time job thanks to some of

these resources.

Co-op helped me to get my foot in the door

in one of the best financial organization. I

was able to convert into full time when

most openings in my department were

frozen because of Covid-19 situation.

1.

2.

Q4.Are there any particular skills

that the employers are looking for

other than run-to-mill job

requirements?
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I think Integrity and Attitude is the most under

rated skillset and you won’t find that mentioned

in most Job descriptions.

In my view managers (and I have done so

myself in past) hire people with “skill issue” but

will never hire someone with “will issue”

because you can improve skills but cannot

change a person’s willingness to learn or work.

Q9.Any websites, journals,

newspapers, youtube channels you

recommend reading to keep up

with the new trends in the field?
 
Starting with “CBC news”, I make sure I go

through “Financial Post” and “Economic times”

(this one is Indian newspaper) even before I get

out of my bed. I just go through the headlines

and quickly glance through the key articles that

I find interesting and relevant. I would suggest

everyone to have at least some idea about

what’s going on in and around Canada and the

rest of the word and have some opinion on

current affairs.

Q8.How did you extend your

network in terms of job search?
 
This might not be relevant to my current job but

over time I have learnt to make genuine

connections and stand out in the minds of these

connection, I request for referrals from only

those friends or acquaintances who have some

idea about my credibility and I apply to only

those jobs where my skills are relevant and

I can sincerely add some value.

Q5.Can you think of any potential

new job roles that might generate

demand in coming years?
 
Considering current Covid-19 situation,

business all over the world have realized

importance of WFH capabilities. With this the

future holds lot of scope for entrepreneurship

and jobs pertaining online communication, work

sharing, online security and technical support.

Apart from that with 5G just around the corner,

the demand for data specific job, digital

marketing, content creation, coding & animation

and   Telecom specific job can be expected to

increase.

Q6.Any tips on maintaining a

healthy balance between academics

and social life?
 
I think it is important to maintain this balance for

a holistic growth in life, most won’t like what I

am about say next, but I personally noticed a lot

of time suddenly freed up once I stopped/reduced

using the social media websites 😊

 While studying I made sure to spend time with

my friends and family and was not completely

lost in my academics. I enjoyed playing sports

and card games with my family and friends, went

trekking and even had occasional parties. Even

today I play online board games and multiplayer

combat games with my family back in India as

well as friends spread across the world. I would 

strongly recommend maintaining the balance in

any ways possible.

Q7.How can we effectively use our

coursework offered at Brock in our

future?
 
I would suggest to make sure and understand

relevant concepts that may help you in your

future/dream job (this is much more important

than marks), use platform and safety net of

being a student and participate in as many class

presentations, discussions, paper review, case

competitions etc.
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N A M E :

R U S H I K E S H  R A N A D E

D E S I G N A T I O N :

B U S I N E S S

I N T E L L I G E N C E  &

A N A L Y T I C S

D E V E L O P M E N T  C O -

O P  A T  J O H N  D E E R E

S P E C I A L I Z A T I O N :  
B U S I N E S S  

A N A L Y T I C S

Q1.What was your decision-

making process before you

arrived at the conclusion of

choosing this specialization?
 

I have a computer engineering background also

I am passionate about working in the software

domain. This was my first criteria. The second

criterion would be the popularity of Analytics

stream, analytics is a big part of every business
stream i.e Marketing Analytics, Financial

Analytics, Operations Analytics.

Q3. Do you believe using some of

the university resources gave you

a competitive advantage in your

job search? If yes, what were these

resources?
 
DASA conducts free session for Tableau etc.
Participate in Datathon, MBA Games and
student clubs.

Q2.What is one advice you would

like to give the current graduates

that you wish your seniors had

given you?
 

The academics study is not enough. It’s

important to understand the analytics lifecycle.

Analytics project starts with Data, it can be

your Xlsx file, CSV file, or data stored in the

database.Data wrangling is the first step – Learn

one database - SQL, MySQL, Spark 

SQL. SaaS is a good tool but its
good to have hands-on experience
with R or Python. Analytics ends
with storytelling – An experience
with visualization tool can be add-

-on (Tableau, Power BI). For student’s tableau
provides a 1-year free subscription to take
advantage of it.

Q4.Are there any particular skills

that the employers are looking for

other than run-to-mill job

requirements?
 

Apart from technical skills, Leadership and

Teamwork are commonly looked after. Keep

some examples ready to showcase your

leadership and teamwork skills.

14
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Q5. Can you think of any potential

new job roles that might generate

demand in coming years?
 

Analytics, Machine learning, AI, Cloud

(Databricks, Azure, GCP)

Q9.Any websites, journals,

newspapers, youtube channels

you recommend reading to keep

up with the new trends in the

field?
 
Rstudio website. Tableau eLearning (Its free if you

register before June 30th), Databricks community.

YouTube channel – AIEngineering, MBAanalytics 

Stackoverflow,kdnuggets.com,analyticsvidhya.com

,kaggle.com.

Q8.How did you extend your

network in terms of job search?
 

Brock conducts several alumina sessions. Use

LinkedIn search for LinkedIn users working in

Analytics stream send them connection request.

Don’t hesitate!! Introduce yourself, Ask

questions.

Q6.Any tips on maintaining a

healthy balance between academics

and social life?
 

Time management is important. Academics are

important but try not to drain all energy into it.

Play a sport, Have social gathering (maybe after

COVID). There are many social networking

groups like tableau online community, Toronto

PowerBI group. Such groups can help you to

learn new skills and grow your network.

Q7.How can we effectively use our

coursework offered at Brock in

our future?
 

Brock coursework is extensive. It provides a

great foundation to enter in analytics field. If

you are in analytics filed 5P11, 5P12, 5P20 and

5P13 will be your bread and butter 😊

15



PREPARATIONINGREDIENTS

1.Pizza crust (you get 2 thin crusts at

Zehrs for less than C$3)

2.Boneless chicken / brown

mushrooms 

3.Onions

4.Bell pepper

5.Mozzarella

6.Clasico Pizza sauce

7.Curly parsley

8.Salt & pepper

9.Oregano & Chilli flakes

A Delicious Pizza At
Home

 

There are number of options to

have a pizza which is just an order

away and it can be expensive, but

did you know that you can make an

equally delicious one at home? You

get the crust and the sauce at Zehrs

at a very economical price. All you

have to do is assemble the pizza

which will take less than 20 mins.

Learning the simple steps will come

in handy if you are pressed for

time.

Step 1 – Get the chicken or mushroom

(if you are a vegetarian) ready.

For chicken – Cut 1 chicken breast into about

one-inch long pieces and place them in a

saucepan. Add 2 cups of water, 1 teaspoon of

salt and 2 teaspoon of ground pepper (you can

be generous with the pepper). Boil the chicken

for 12-15 mins, once done remove the water

using a strainer. Pieces from one chicken

breast are enough for 2 pizzas.
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For Mushroom (you will need some additional

ingredients) – put 2 tablespoons of salted butter

in a pan, let the butter melt, pour the slices of 3-

4 mushrooms in the pan. Keep stirring to make

sure the mushroom does not stick to the bottom

of the pan. The mushroom will start releasing

water and it will cook in its own water. Once

the mushroom releases water, add salt as per

taste and 2 teaspoons of pepper. Keep stirring,

in a few minutes you will see the water

evaporate. Just before the water completely

evaporates, add 3 teaspoons of white wine or

vinegar. Keep stirring until it all evaporates.

You can add finely chopped flat parsley if you

like.

You can prepare the chicken/mushroom and

preserve it in your refrigerator for up to 2 days

and you can even use it for sandwiches too.

Spread the sauce on crust

Spread the chicken/Mushroom on the crust

Cut the onions into half inch square slices

with 2 layers on each slice and spread it on

the crust

Cut the bell pepper into half inch square

slices and spread it on the crust

Finely chop the curly parsley and spread it

on the crust

Spread the grated mozzarella on top

Step 2 – Pre-heat the oven at 450F / 230C.

 

Step 3 – Assembling the pizza

 

Step 4 – Place it in the oven for 8 minutes,

take it out and cut them into slices using a

pizza cutter

 

Your pizza is ready to eat. Estimated cost per

pizza – Under C$5

 

Note – Preparing the chicken/mushroom will

take additional 15 – 20 mins but once prepared

you can preserve it for future use which will

save you the time.
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Send your contributions of
articles, poems, recepies,
photographs, or any other
creative work for the monthly
newsletter to:
president@goodmangbc.com


